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MOBILITY IS EVERYWHERE

IT is increasingly adapting to the habits of citizens, who are
more mobile than ever. Given the upsurge in work at
home, frequent travel and unpredictable schedules, the
mobile tool and collaboration market is set to explode.
All-in-one is the name of the game—such mobile phone
devices are expected to grab 55% of the market in 2010.
And Apple, Google and Windows are all chasing that
market with their mobile operating system.
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NOTHING LOST, EVERYTHING GAINED

Not just the labor force is mobile, knowledge is too,

so businesses are reengineering their knowledge
management processes. The key issue is to ensure that
acquired knowledge is not lost because studies show

that 80% of it is not written down anywhere. For
organizations, knowledge sharing is being increasingly
enabled by functional, attractive collaboration and sharing
tools. And they come out the winners because they'll be
able to share in that knowledge to give their customers
effective quality service.
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“SOCIAL MEDIATIZATION"” OF BUSINESS

Open intranets? That's where companies are headed.
Blocking access to MSN Messenger or Facebook is not the
answer: to recruit and retain competent personnel,
businesses will be opening up to social networks and trying
to exploit them wisely. Because they're what's happening
now, and the solution to a problem, a future collaborator
or a potential customer is just a mouse-click away...
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MEDIA CONVERGING ON THE WEB

All media are now converging on the Web. Even the
written press, which resisted the idea for a long time, has
made the leap. And how! Because now users can customize
how they watch the news they want. By taking over the
Web, the media have become more available, and users
like what they see. They can now easily create their own
schedule by combining shows broadcast on traditional
channels and others carried over the Web. The media are
being redefined, and they have a lot to gain by using the
Web to grow.
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EMERGENCE OF A NEW BUSINESS MODEL

Google, Apple and Amazon are leading the IT market.
Their differentiator is their new business model, where
users get a starring role. Businesses want to interact with
their customers and let them to play a part in their
organization’s growth. That's especially what Apple is
doing by asking its users to create iPhone apps. The giants
Microsoft, RIM and Oracle are interested in going down
that road and relying on their customers to keep them

on track.
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